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LEGAL NOTICE

The Publisher has strived to be as accurate and complete as possible in the
creation of this report, notwithstanding the fact that he does not warrant or
represent at any time that the contents within are accurate due to the rapidly
changing nature of the Internet.

The Publisher will not be responsible for any losses or damages of any kind
incurred by the reader whether directly or indirectly arising from the use of the
information found in this report.

This report is not intended for use as a source of legal, business, accounting or
financial advice. All readers are advised to seek services of competent
professionals in legal, business, accounting, and finance field.

No guarantees of income are made. Reader assumes responsibility for use of
information contained herein. The author reserves the right to make changes
without notice. The Publisher assumes no responsibility or liability whatsoever
on the behalf of the reader of this report.
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Introduction to Landing Pages

Before you begin the attempt to build a successful list or create a powerful salespage, you
will want to start with a rigorous introduction to landing pages. In stark contrast to
undifferentiated, unfocused home pages, landing pages focus specifically on capturing leads
for a newsletter or making sales for a specific product - and make no attempt to give visitors

a different option.

Another word which is used for a landing page when it functions for the specific purpose of
capturing leads is “squeeze page.” A squeeze page is a page designed to get names and
email addresses. Usually, however, a squeeze page is usually a smaller type of landing page,

which usually has an opt-in form in sight when the page loads.

So what is important to learn in an introduction to landing pages? First, it is important to
recognize that all successful marketers use these. If you plan to sell a product over the
Internet, you will want to use one, too, rather than relying on sidebar opt-in forms and

unfocused pages that do not convey a single point and a single call to action.

Another important thing you will want to take away from this introduction to landing pages
is that every landing page contains the same parts and is focused on a SINGLE goal - getting

the visitor to become a subscriber or buyer.

These parts are as follows: an opt-in form (or sales prompt), a brief or lengthy introduction,
a picture of the list/product owner, the signature of the list owner, and a call to action (or

multiple calls to action).

Determining which model will work best for you can simply only be done through testing.
While many boast a conversion and attribute it to the shortness of their introduction (many
will be one short paragraph), otherwise will boast a high conversion rate because they use
lengthy, thorough, and compelling copy. Jimmy D. Brown’s list and traffic, for instance, has

an unbelievably high opt-in rate, but he uses lengthy copy.
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If there is anything you absolutely must take away from an introduction to landing pages, it

is that you cannot create a landing page or squeeze page that isn’t focused.

The Landing Page System

The landing page system provides a uniquely powerful system through which you can derive
profit from multiple streams. This article will briefly discusses some of those different

streams - and how you can control them.

Let’s start with the landing page itself: all traffic is sent to the landing page. From there,
visitors will have a number of options, depending on what you have offered them. Many
marketers suggest that your landing page should always be an opt-in form. Others will

suggest that it should simply be a sales page.

Whether it’s a free newsletter or a product for sale, the landing page system you create
should include a compelling offer” which will compel them to take action - subscribe, buy,

etc.

Once they subscribe or buy, the landing page system you create should then re-direct them
to a thank you page, which opens up more means through which you can build a
relationship. One quick way you can offer more value and upsell is to simply include
advertisements on your thank you page for related affiliate products or for your own

products. Here, again, you will want to give them a compelling and value added offer.

Also, if you haven’t yet asked them to join your mailing list, this is where you should do it -
on your thank you page. Once they opt-in to your list, you now have whole new options you

can use in conjunction with the landing page system to build your relationship with them.
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Your next option is to endorse your product as an expert. You can tell your subscribers how
someone has just created a brilliant product - and you can offer it to your subscribers
through an affiliate link. You may even want to use other products you have bonuses to give

them more value - “Over Delivering” is not a bad thing.

It is important to note that you don’t have to use all of these means to generate revenue;

however, the more you use, the more you earn in general.

ALWAYS be straightforward and honest in your ad copy. This is where many get carried away
with overpromises and get labeled as junk or spam. This can get a little tough because you
want to create excitement and compel the visitor to take the desired action, just do not do it

at the expense of your integrity.

One other resource | have found very useful is The Landing Page Machine by Mark Widawer, |

have read the book and use the tools. There is a lot of psychology involved in marketing and
laying out a page correctly. There is no one simple formula. There are many small things that

can help you create conversions

Your next option is to endorse a product as an affiliate. You can tell your
subscribers how someone has just created a brilliant product — and you can offer
it to your subscribers through an affiliate link. You may even want to use other
products you have has bonuses to give them something extra.

The last and most profitable way in which you can generate revenue
through your newsletter is by creating and selling your own products to them.

It is important to note that you don't have to use all of these means to generate
revenue; however, the more you use, the more you earn in general.
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What You Need Before Getting Started

Before you get started building your landing page, you will need a number of things to a)

make your offer actually have a point; and b) facilitate the creation of your landing page.

One thing you absolutely must have before you get started is an autoresponder. Without any
autoresponder, you are tossing potential bags of money in the garbage. Rather than creating
a relationship with customers and potential customers - and giving yourself the opportunity
to attempt future upsales — you’re allowing them to leave and never return. | personally use

AWEBER (more info on AWEBER here)

In addition to an autoresponder, you will need to have an actual offer that people want to
buy or opt in for more information. You may want to develop a product, such as an ebook or
a piece of software. If you don’t have the skills to do either, you can always hire a
professional to do it for you through elance.com or guru.com. You will then either want to
sell this product and attempt to get subscribers from your thank you page - or you will want
to get subscribers by offering the product for free (which is what many Internet marketers

now do).

Another thing you absolutely must have before you get started is a check out service. You
may want to consider Paypal, a Shopping Cart Service, Click Bank, Sale Flurry, or 2 Check

Out. All of these services will allow you to make transactions quickly.

Another thing you must have before you get started is a set of graphics, which usually
includes a graphic header, a check out button, background wallpaper, and
a half-decent picture of yourself. Your opportunity may provide much of this or you may be

on your own to gather these things. The Landing Page Cash Machine offers many resources

for this.

Like anything else in your business, you want to lay out your plan for your landing page.
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Planning Your Landing Page Theme

Now that you had an introduction and know what you will need, its time to Plan Your Landing

Page Theme

Perhaps the most important part of creating a landing page is planning your landing page
theme. How you select your theme, of course, will all depend on how you plan to generate

traffic.

If you decide to generate traffic through search engine optimization, planning your landing
page theme will entail finding phrases within your niche which have a high demand
(aggregate search value) and a low supply (small amount of competing sites) and then
creating multiple landing pages, each which is optimized around a different phrase. Market

Samurai is a great tool for conducting this research.

If, on the other hand, you decide to generate traffic through pay per click (PPC) programs,
such as Adwords, planning your landing page theme will again entail tuning a number of

different pages to fit the keywords you are bidding on.

This is actually where most people fail when they create a landing page: they don’t tune it to
fit a specific audience. For instance, in the case of a squeeze page for a newsletter, they
might start a newsletter about toys, but they only create one landing page and send all traffic

to it. This is a big mistake.
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Chances are, if you create a quality product or newsletter, it can benefit a number of people.
So why not communicate the exact benefits they will derive from subscribing or buying? If,
for instance, you have a newsletter about legos and toy blocks, so you group it under the
loose heading of “toys,” a visitor who is looking specifically for information about either
legos or toy blocks will click off your page if they don’t see the direct connection to the exact

topic for which they were searching.

Instead, you will want to setup a page centered around legos and a page centered around toy
blocks. On each page, you will want to communicate the specific benefits to joining the list

for each of those groups of visitors.

Going one step further, in addition to planning your landing page theme, if you are creating
a landing page for a newsletter, you may also want to segment your list, so you can send
information specifically about legos to those who request it - and information about blocks

to those who request it.

How to Write a Landing Page that
Converts

Most people have no idea how to write a landing page that converts. Instead, they slap
together elements that they have seen used in other landing pages - but usually do not put

them together in the same way the owner of the successful landing page did.

One major problem is copy. And that’s fine. Not everyone is going to be an excellent writer -
nevermind a copywriter. But as someone selling a product or trying to build a list, it is
important that you know your strengths and weaknesses - and that you either spend the

time to overcome them or hire someone else to do it for you.
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With copywriting, for instance, it is important to use a mix of compelling sales points with
powerful psychological triggers. Most people who create a salespage miss either one or both

of those elements.

For instance, they might concentrate so much on building hype that they don’t actually
explain what solution they are providing - and for whom they are providing it. If | don’t have

a specific problem that your product solves, why would | buy it? | wouldn’t.

Now, if they fail to sprinkle in psychological triggers, such as “scientifically proven,”
“guaranteed,” and “shocking,” no one will feel compelled to continue reading, as the benefits

will have a low or average perceived value.

In addition to these two problems, some salespages lack coherency and direction. The copy
looks amateurish and it doesn’t slowly grind forward, breaking down the visitor’s resistance

to the sale - and compelling him or her to buy more and more at each sales point.

Additionally, if there aren’t multiple calls to action - another form of psychological trigger -
then a potential visitor might never feel compelled enough to opt in to your offer or make

the purchase.

In addition to careful copywriting, there are other important things you must take into
consideration when writing a landing page that converts. For instance, it is important to build

a compelling case for a time-bound offer.

| personally take a softer sell approach as my primary product is not a one time purchase and
| want the visitor to optin and get all the information they need to make an educated decision
on joining my program. | just wanted to make that note to give full disclosure before

continuing on this method

Now, this doesn’t mean you have to invent fake deadlines and constantly revise them each
week. This is a good way to guarantee your complete loss of credibility in the shortest

amount of time possible.
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However, when planning your copy, you will want to make sure that you constantly urge the
reader to act immediately by inserting a number of “calls to action,” as I’ve mentioned

previously.

You may want to consider using fly-ins or pop-ups to create more urgency - or to make a
time-bound offer. Perhaps you can use a countdown to build urgency (i.e., when someone
arrives at your landing page, they have five minutes to purchase the product at the lowest

price).

Now, if you’re creating a squeeze page, you might want to employ slightly different tactics.
Rather than building a compelling case with multiple triggers and calls to action over the
course of 1000 words, you may want to simply condense that all into a compelling headline

and one paragraph of “benefits.”

For a completely free-to-join squeeze page, you more than likely won’t have a considerable
amount of resistance to joining, unless the visitor a) doesn’t see any benefits; and b)

suspects that you will sell their email address to spammers.

Both of these problems are relatively easy to overcome. In your headline, simply state the
exact benefits they will receive for joining - as always, mixing in psychological triggers. In
your first paragraph of copy, give them a compelling reason to join now (i.e., the price might

go up, the list might become private, you’ll get this amazing report).

Now, to overcome the second problems, simply include a short line under your opt-in form
that explains that you will not - under any circumstances - spam them or sell or give away

their email address and name.

You can visit two of my more successful landing pages here:

This one is focuse on a Business Opportunity

This one is focused on Education and Solutions
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Tips on Increasing Your Landing Page
Conversion Rate

There are three major ways in which you can create your landing page conversion
rate. All landing pages created by professionals usually include these three
elements at a few others.

The first way in which you can increase your conversion rate is through
personalization. This is usually done in two ways: the first way is by providing a
photo of yourself. The second way is by adding your signature to the bottom of
your landing page. This radically increases visitors' trust. Most people who resist
buying products online do so because they're weary of getting scammed by a
faceless liar, who wont be around when they need help or when they need to
return the product. By adding your picture and signature, you can gain visitors'
trust.

Another way in which you can increase your landing page conversion rate is by
using black text or a white layout. Regardless of what anyone tells you, this is one
of the easiest ways in which to make your page look professional, rather than
pathetic or desperate.

The third way in which you can gain trust is by offering something for free. This is
generally what you will do if you're using a squeeze page to generate leads: you'll
offer a free report or five-day course — and then use that to generate leads, which
you will later upsell or generate revenue from via affiliate sales. Why is this
technique so effective? Quite simply because it allows them to judge your work
and ideas before they actually have to pay for them. Additionally, it builds trust.

Page 13 of 20



Landing Page Success Guide

In addition to these three general ways in which to increase your conversion rate,
you should always guarantee a product. If you sell through Click Bank, you
actually won't have a choice. But if you're using Paypal or some other check out
program, you will want to make sure you clearly state that customers can return
your product for any reason within a given period of time after the purchase.

Follow all of these steps and you will significantly increase your landing page
conversion rate.

Driving Traffic into Your Landing Page

There are three major ways in which you can create your landing page conversion rate. All

landing pages created by professionals usually include these three elements at a few others.

The first way in which you can increase your conversion rate is through personalization. This
is usually done in two ways: the first way is by providing a photo of yourself. The second way
is by adding your signature to the bottom of your landing page. This radically increases
visitors’ trust. Most people who resist buying products online do so because they’re weary of
getting scammed by a faceless liar, who wont be around when they need help or when they

need to return the product. By adding your picture and signature, you can gain visitors’ trust.

Another way in which you can increase your landing page conversion rate is by using black
text or a white layout. Regardless of what anyone tells you, this is one of the easiest ways in

which to make your page look professional, rather than pathetic or desperate.

The third way in which you can gain trust is by offering something for free. This is generally
what you will do if you're using a squeeze page to generate leads: you’ll offer a free report or
five-day course - and then use that to generate leads, which you will later upsell or generate
revenue from via affiliate sales. Why is this technique so effective? Quite simply because it
allows them to judge your work and ideas before they actually have to pay for them.

Additionally, it builds trust.
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In addition to these three general ways in which to increase your conversion rate, you should
always guarantee a product. If you sell through Click Bank, you actually won’t have a choice.
But if you’re using Paypal or some other check out program, you will want to make sure you
clearly state that customers can return your product for any reason within a given period of

time after the purchase.

Follow all of these steps and you will significantly increase your landing page conversion

rate.

Driving traffic into your landing page - it sounds easy, doesn’t it? Well, it’s not. And no
matter how great your landing page is, it won’t matter if no one ever reads it. Furthermore, if
everyone in the world other than your target audience reads it, it also won’t matter. This is

why you need to find media through which you can drive targeted visitors to your landing

page.

One way in which you can drive traffic to your landing page is through natural search engine
optimization. This is the slowest process, but it is also one of the best ways to ensure a

continually-increasing stream of traffic over time.

Generating natural search engine traffic generally entails getting links to your site. While
reciprocal linking was once the best strategy, experts now believe that major search engines
are devaluing reciprocal links in favor of one-way links and triangular links (which search

engines can’t really detect).

Another way in which to get natural search engine traffic is by optimizing your website for
certain keywords. You can do this by creating pages that specifically focus on one keyword
on your given niche. You can then set the page extension to that keyword and optimize the
content at a 1.5% density for that keyword. You will also want to use it in header and title

tags.
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Now, in addition building natural search engine traffic, you will want to consider using pay
per click advertising. You can do this by opening an account with Google Adwords, Yahoo or

Bing (MSN). Facebook offers PPC now as well.

As mentioned earlier, successful Google Adwords campaigns do two things: they group
keywords into multiple, small, related groups - and they send leads to multiple, tweaked

landing pages.

This means you will have to start with some careful keyword research; and you will then have
to alter your landing pages to match that research. | use software called Market Samurai for

my research. There are free tools available with Google as well.

These are some of the most commonly used tools for driving traffic to a landing page;
however, they are not always the most effective. Pay per click advertisement and natural
search engine optimization methods can be effective, but they both usually have rather high

barriers to entry and require a lot of work.

Luckily, you do have another option: human connections. And this is where most Internet
marketers fail. They don’t realize the power of human connections because they are so
caught up in the idea of making transactions and collecting massive checks without having

to deal with customers and clients.

One quick way to get traffic through human connections is a joint venture. You can enter into
a joint venture by compiling a list of possible “partners” — or people who might be able to
assist you in some mutually-beneficial way. This list might include other list owners in your

niche, site owners in your niche, and experts.

There’s only one important thing you should keep in mind when contacting joint venture
partners - and that is to make it as quick, easy, and beneficial for them as possible. If they
have no incentive for doing it, they probably won’t even reply to you. And if it isn’t easy,

they’ll accept other joint venture offers over yours.
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Another way in which you can drive traffic to your landing page is through blog and forum
posting; however, it is important that you do not spam, as many businesses do. Instead,
actually participate on the forum, provide people with something of value; and, after a while,
post your product in your signature - and try to network with people on the forum who work

in similar fields.

Your approach to blog posting should be similar. Include a signature file that links back to
your landing page, but don’t spam. Instead, post useful comments. This is not only more
ethical, but it is plainly more effective. Spam gets deleted. Good comments get praised,

inducing people to follow your link and check out your products.

Finest Examples of Landing Pages

When you are constructing a landing page, it is always a good idea to refer to a number of
other successful landing pages for ideas. The following are two examples of landing pages
that convert well:

Blogging To The Bank

What works well with this page? The first thing to note is the header, which is blue.
Generally, one of two colors (other than black) are employed in a header: red or blue. Blue
relaxes people and red creates urgency. Another thing that boosts the credibility of this

landing page is the graphic.

Another good point about this landing page is the picture and signature of the product
owner. This, again, boosts trust and increases conversion rates. Another important and

notable part of this landing page’s success are the testimonials, which also increase trust.

Let’s check out another successful landing page:

Private Label Rights Gold
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What works well with this landing page? Again, the red font creates a sense of urgency. In
addition to that, all benefits and costs are quantified to the penny and exact percentage. This
increases the perceived value of the product, which is important, as people purchase
perceived value, not value. If your product is good, you have to create perceived value to

match the real value.

Another effective method employed in this landing page is the auto-updating time stamp.

When a visitor sees the time stamp they feel that someone is maintaining it on a daily basis.

Another powerful element that makes this landing page successful are the repeated

psychological triggers. “Smoking HOT products,” “insane profits,” “instant access” — all of
these phrases create urgency, increase perceived value, and induce action. | would caution
against “Over Promising” and Under-delivering as a personal rule but you can gauge what

you are comfortable with as far as creating excitement with your offer.

And there you have it: being successful with landing pages really is a repetitive process. If
you follow the tips outlined and use good examples, you should have no problem constantly

increasing your conversion rates.

One last comment - if your offer involves selling yourself then do just that and be yourself
above all else. After all being yourself should be easy - because everyone else is already

taken!!

| hope you found this Landing Page Series helpful. You can revisit the start of this theme

from my blog here.

To Your Massive Success!!

Derek Bayer
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Resource Guide

Recommended Resources (1 use all of these):

The Landing Page Cash Machine — “It's about turning your website into a
perpetual motion machine that grabs your visitors by the ankles, turns them
upside-down, and shakes the cash out of their pockets™ — Mark Widawer

Marketing On The Fringe— The, Marketing on the Fringe, system is a course
that was designed by 'ninja’ SEO expert, Bill McRea. An online entrepreneur with
over ten years of experience, Bill is teaching methods and strategies that he has
used with much success in his online business. He is eager to share his system
because for too long he has seen both new and experienced online entrepreneurs
struggle needlessly to lure visitors to their site.

Tweetadder — Drive Traffic with twitter. Get more targeted Twitter Followers &
Automate Twitter Posts!!

Aweber - Quickly create and run your campaigns with powerful, easy-to-use
email marketing tools. Whether you're looking to get your first email campaign
off the ground, or you're a seasoned veteran who wants to dig into advanced tools
like detailed email web analytics, activity based segmentation, geo-targeting and
broadcast split-testing, we've got just what you need to make email marketing
work for you.
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From: Derek Bayer
To: You!

Dear Valued Reader,

I would like to invite you take a look at my primary opportunity. A
Lucrative Business Opportunity with real support, training and resources

Achieving Real Wealth Requires A Real Commitment

I Am Creating A Team Of Like-Minded & Driven
Entrepreneurs That Are Committed To Creating Their Own Financial
Freedom With A Lucrative Online Business.

Do You Qualify?

Click Here Continue Learning About Creating an
Online Businessto & Join A Community of
Successful Online Entrepreneurs

This is my way of saying thanks and I look forward to the possibility of
assisting you in creating your own profitable online business! ©

Warm Regards,

Derek Bayer

P.S. Once you're inside the member’s area, you'll discover all the possibilities of
building your Internet Business on steroids.
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